<..;,= qnwa
INT Jolt

Institute of Innovation Business sc hool
& Technology for the self made

Digital
Marketing

NWIn 7170N
70T pI'w 70In7

jolt.cou.il
*6377



c QWA 1 Digital Marketing 071

NT Jolt

Institute of Innovation Business school
& Technology for the self made

Digital Marketing | =:

170717 T PI'W 70IN7 MWw3Ia 170N

.ON'NINLN NX 'WN7 0770 732 0P0Y7 UM07 713'W NNXIV 21 773 XIN 7700 T pirwn
N'MIPNN ATWUNA NNXIY N2 NIVNWN 7V 170170 PIrwn,'NN10nn pri'wnn 7'1an7

NN NXX7 1720 017 11N 0371X0 7W IN'W IWINN1 NY7217101

JPOVUN TIX7 1NN O'RNN71 TUT 70 DK [MIX7,0107190 NIKXIN DX TITN7 [N, 1IN1VXNKA
.010I'KN NWN 7W TTINTA 1IXT1 NN 7W DPITWn NNON7 NONTNN D700 T J1'w NJJIN
2A7NWN7 MNM 0070 027Wnt 0730 XK 113N INT qin'wa JOLT 7w *7070T piw 011pa
J700T pirwan piwa orn

,X2N 70T PI'WN 7010 DK T'WINW NT0PIY1I NTTINT 0YIWO NITO NN'Y 137W O'NNINN NNX
I O'WNTA 07301 VTN NKC 172N 137W 071770 NNA0NA 'KNXY J0V 7V11 1'JWI 1017193
.P0NN O071V7 NDYIJ 7V NNWOL 172N 17°9X1,0T OINNA NINX71 77027 TN PIwn Piwa d7nwin?
J700T PIrwn OINNA NTIAY7 O'WNTA O7NIX'7I'2 NJN0N JNaN 7713

,TINYZNNIVW 970, 0 TINYZN NN 0™I'W,ANYT 71)'W 197, NU7NUN TNV 7NIITA DK NNXY7NNIW N'773n0
.N773Nn TXN "NW73 NIATNNNJ N77300 7W YT 972 019NN YT 732 1K X71,'T31 0'J"TNN 710



c QWA 2 Digital Marketing 071

NT Jolt

Institute of Innovation Business school
& Technology for the self made

TNIWNN 717007 NPT OWI'A7 VITN
?2INT-10Ma 7w | YV

nimin nTn7 nT'N7n 771N

JTOIKN NINON M"Y N'WYUI VTR NWIY 771N 00 JOLT-2 nT'n7n n171Tinn
NIYONN NIM'0PXIVIN NM7'VI 217'WA 7W N110PN NT'NYT 7V 001200
710N ,TN'730 ININN NYNLVNAT NI 019 O1W™ "2 NA7WNN,0ITI00N

JUKNXY NTN7 NUXNKAL NX7IN01 - DIPN AT 7TIn .UT nw371 (Hands-on)
TWINKNN N'NMIPA NA'WN Ni713°
JININKN NIN'WN 7W 'Wyn Oiw
J1ANT2 VITIVON NK NIXWNT
MIX NIXXN

NN NIXXIN 1271W7 011p0N 770N
NTWYN] O'NNINNN

N'TIN"7 NovuUN
NYLVYNN NX O'0ITIVO7 NPION Jolt

N0'N O'TINY7 NN NN'RNNN
B L pals)

NI7131WNN 10" OV NTIAVN P1WA27NWA7 M2 NK 'IN AT 71700

P0NN 07101 27NWN7 "IIVNW N 720 NWATIN NIPOPTT-101X

,TINYZNNIVW 970, 0 TINYZN NN 0™I'W,ANYT 71)'W 197, NU7NUN TNV 7NIITA DK NNXY7NNIW N'773n0
.N773Nn TXN "NW73 NIATNNNJ N77300 7W YT 972 019NN YT 732 1K X71,'T31 0'J"TNN 710



c QWA 3 Digital Marketing 071

NT Jolt

Institute of Innovation Business school
& Technology for the self made

nYT7 AIWNW An'73 |

nW "
JMNTPX TIN"7 nvw 152

n72p NIWNTI TV'N 7ap

O""MIIUN MWK PI'WA |1'0Y K77 O'WIX'7 IX O™IN0N / O0™01Y O0'p0V 7V17 O'KNN 011pPn
(Ovmgnp '70I1n) (NI PIrw 17nInd 70T N1IJ101 NTIAV71 7000 PIwn 07197 01307
S7N'WI07 121N N2'NJA VP OV

.0"73N1 N1JWNN 7V NTI2V7 0017 N210 NN N'7AIX NWAT)

1I7W O'Xnn 710

JUTNN NTWUNA VYY1 ONINNA O7721N0 N37TN "NNINT O'XN 7102 N2'TNN JOIt&INT
OIWNN1 O'NNN TINY70 'KW1 NI7TA1 O01W™ 11 'Wun 11"01 172 OO NN .N7KWN
.0 NNl 0J1Man O71v2Nm

NA NTIVN
NT'NYL,0°TIN'ZN 13PN2 O TRIVN 0127 Pavin INT& JOLT ouon n271iwn ananTiun
O7TPN 'INI JWXN 011N "KINA

,TINYZNNIVW 970, 0 TINYZN NN 0™I'W,ANYT 71)'W 197, NU7NUN TNV 7NIITA DK NNXY7NNIW N'773n0
.N773Nn TXN "NW73 NIATNNNJ N77300 7W YT 972 019NN YT 732 1K X71,'T31 0'J"TNN 710



4 Digital Marketing 011p)

o'TIN"7n N"IJ1N
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Intro to Digital Marketing

Intro to Digital Marketing Funnels

Lean Startup
Module 2 LAl i 88 Hours
1N1INN Pirwi
Google Unit
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Digital Strategy (Part 1) & Intro to User Acquisition

Digital Strategy: Part 2
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How to Open a Google Ads Account?

KeyWords Research

Building the First Google Search Campaign: Strategy

Ads Extension

Google Display Creatives: Best Practices

Intro to Youtube

Building the First Youtube Campaign

Intro to Measurements & Conversions

Remarketing Audiences

Google Shopping Ads: Part 1

Google Shopping Ads: Part 2

Google Strategy: Practice

Build Campaign: Practice

Google Unit: Summary

Meta Unit (WhatsApp, Instagram, Facebook)
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.Meta ads nn119079

Facebook Strategy

Managing Your Facebook Page
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Awareness Campaign

Creating Your Sponsored Facebook Campaign

Facebook Campaign: Reports, Measurements and Optimization

Advanced Facebook Marketing: custom & Lookalike Audiences (Remarketing)

Remarketing (Cont.)

Managing a Business Instagram Page - Meta ads

WhatsApp Lead Generation Campaign - Meta ads

Business Manager & Conversions Campaign

Shopping & Conversions Campaign

Facebook: Practice and Summary

Module 3 NUNXT 16 Hours
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google sheet

google analytics

Data Visualization
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Module 4 JNINX PII'W 20 Hours
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Organic marketing in social networks: specific focus on the role of influencers

Module 5 ') "IT 16 Hours
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